
Takes over 75% of suggested breaks

21.7

Takes 50% to 75% of breaks

33.9

Takes 25% to 50% of breaks

34.7

Takes under 25% of breaks
5% Breaks disabled
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Break Taking 
Behavior

Takes over 75% of suggested microbreaks

11%

Takes 50% to 75% of microbreaks

28.9

Takes 25% to 50% of microbreaks

10%

Takes under 25% of microbreaks

26.1

Microbreaks disabled
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Break Taking Behavior by Business Location

Breaks disabled
<25% compliance

25-50% compliance
50-75% compliance

75%+ compliance

C
h
i
c
a
g
o

24.4%

36.6%

28.0%

7.3% N
e
w
 
Y
o
r
k

27.0%

58.4%

S
a
n
 
J
o
s
e

32.4%

39.7%

20.6%

L
o
s
 
A
n
g
e
l
e
s

31.1%

34.4%

24.6%

8.2%

Break Taking Behavior by Department

Breaks disabled
<25% compliance

25-50% compliance
50-75% compliance

75%+ compliance

C
a
l
l
 
C
e
n
t
e
r

44%

44%

12%
E
n
g
i
n
e
e
r
i
n
g

14%

46%

32%

7.1% H
u
m
a
n
 
R
e
s
o
u
r
c
e
s 30%

41%

22%

7.4% A
d
m
i
n
i
s
t
r
a
t
i
o
n

14%

52%

21%

14%
S
a
l
e
s

13%

65%

18%

F
i
n
a
n
c
e

17%

20%

57%

5.7% C
u
s
t
o
m
e
r
 
S
u
p
p
o
r
t 27%

27%

41%

M
a
r
k
e
t
i
n
g

33%

42%

25%

O
t
h
e
r

60%

40%

I
T
/
M
I
S

13%

48%

39%

R
e
s
e
a
r
c
h

25%

50%

25%



No Discomfort

30.3

Minor Discomfort

20.0

Moderate Discomfort

26.7

Significant Discomfort

18.9

Extreme Discomfort
4%

Current 
Discomfort 
Levels

No Discomfort

16.9

Minort Discomfort

15%

Moderate Discomfort

21.4

Significant Discomfort

46.7

Extreme Discomfort

Typical 
Discomfort 
Levels

Current Discomfort by Business Location

Extreme
High

Medium
Low

None

C
h
i
c
a
g
o

30.5%

18.3%

26.8%

19.5%

N
e
w
 
Y
o
r
k

19.1%

20.2%

36.0%

22.5%

S
a
n
 
J
o
s
e

48.5%

22.1%

14.7%

11.8%
L
o
s
 
A
n
g
e
l
e
s

26.2%

19.7%

26.2%

21.3%

6.6%

Current Discomfort by Department

Extreme
High

Medium
Low

None

C
a
l
l
 
C
e
n
t
e
r

32%

18%

24%

24%

E
n
g
i
n
e
e
r
i
n
g

29%

21%

32%

18%
H
u
m
a
n
 
R
e
s
o
u
r
c
e
s 30%

26%

22%

15%

7.4% A
d
m
i
n
i
s
t
r
a
t
i
o
n

31%

17%

31%

17%

S
a
l
e
s

25%

18%

28%

25%

F
i
n
a
n
c
e

29%

31%

29%

8.6%
C
u
s
t
o
m
e
r
 
S
u
p
p
o
r
t 23%

14%

32%

23%

9.1% M
a
r
k
e
t
i
n
g

39%

17%

17%

25%

O
t
h
e
r

50%

10%

20%

20%

I
T
/
M
I
S

26%

13%

39%

17%

R
e
s
e
a
r
c
h

31%

31%

19%

13%

6.3%


